
Entrepreneurship and Leadership:

Inspiring Journeys of Indonesian Muslim
Women in Tourism (Food Services)

womenpreneur, director, consultant, business advisor, lecturer, Ph.D student

29 June 2024
Alda Chairani, S.Par., M.Par



It is a rollercoaster experiences.  Many ups and & downs. Open & closed outlets.  
To maintain a brand is more difficult than creating something brand new.
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Opportunity
21% womenpreneur in Indonesia (culinary & textile)
It is a huge golden chance for woman to start
business at the early age
Women involvement for developing and managing
business

Challenges
As a married/mom business woman is a tough job.
Time management wisely
Confidence bias as women 



Dominant male-preneur
Dominant male clients
Dominant male staffs

What I see and learned as a
womenpreneur in food services



Supportive and save environment
Agility, Flexibility and Resiliency
Positif mental attitude

The essentials:



W O M E N  S U P P O R T
W O M E N

Create the strenght to
overcome barriers

Life progress and
achieving goals

Empower women and
build confidence

Personal, Profesional and Academic
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