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Top Wellness Global Institute (TI'IGI) [

l: Joint Venture & Franchise
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~oster collaborations through joint ventures and franchise
opportunities to expand business and increase customer
bases in new markets by granting rights to use the brand
and business systems Lo local entrepreneurs.

CISW Markets
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Research and analyze markets to [dentify
opportunities for business expansion,
cusing on understanding customer needs
and trends in the industry.
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foster growth and financial stability. cisw
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l CISW Real Estate
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Invest in real estate focused on health and
ellness to create envirenments that support
healthy lifestyle and sustainable well-being.
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5‘ Promote health & wellness product
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Focus on premoting health and wellness
products, including marketing and brand
development to increase awareness and

attractiveness of the offerings.

TWGI is an institution focused on promoting
and developing knowledge related to health
and wellbeing. It offers educational pregrams
. and training related to health and
b sustainability across various fields.
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Event (B2B,82C) )

Organize various events to creale networks
and business opportunities, featuring both
B2B (business-to-business) and B2C
(business-to-consumer) formats. This helps
enhance visibility and build relationships
within the industry.

‘--_-------q

Roadshow go global :i

Conduct roadshows to present products a
services in international markets, crealing
opportunities for business expansion and
increasing customer reach globally.
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International dealer distributor
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Establish partnerships with international
distributors to effectively distribute produc
and services in foreign markets.
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CISW Sales Channel Distribution

Develop various sales channels to enhance
the efficiency of product and service
distribution, which may include online sales,
distribution through agents, and direct
selling.



