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AI vs Human Intelligence

https://www.neudesic.com/2024-tech-vision/        
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Will AI Exceed Human Performance?

https://ourworldindata.org/brief-history-of-ai/
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As the Industry is Transforming with Technology

https://www.mdpi.com/2071-1050/14/15/9755 /
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Leveraging SD-logic in Travel, Tourism & Hospitality

https://www.slideteam.net/value-co-creation-customer-engagement-model.html/
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From Robot Cabin Crew …

https://www.galagents.com/blog/embracing-the-ai-revolution-transformational-insights-for-the-tourism-industry/           
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Trends in Smart Tourism

https://www.galagents.com/blog/embracing-the-ai-revolution-transformational-insights-for-the-tourism-industry/           

1. More tourist organizations will probably use 
AI-powered agents to improve the 
consumer experience while also 
streamlining operations.

2. More customized travel experiences can 
involve giving real-time information on 
traffic and the weather based on a traveler’s 
preferences, as well as capture memories.

3. AR and VR are already improving the 
tourist sector to create fun and interactive 
travel experiences.

4. AI may be essential in advancing eco-
friendly travel strategies.
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Regenerative Tourism

https://www.solimarinternational.com/how-can-tourism-be-regenerative/            

Tourism must begin to fundamentally realign itself with the 
people and nature it claims to serve … Tourism is more 
than just money: it can be an opportunity to protect 
nature and demonstrate its intrinsic value.

Regenerative tourism has the potential to transform how 
we value the act of tourism through a shift from a “visitor 
economy” to a “resident economy”, where the needs and 
values of local people are placed above that of temporary 
visitors.

Regenerative tourism seeks to place greater value on 
nature and human well-being than growth and profit 
through a whole-of-the-system, place-based, 
community-led, and environment-centered approach.
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AI Challenges NOT about AI

https://medium.com/@robert_14895/90-of-ai-challenges-are-not-about-the-ai-f8f716f691ae/
https://www.bcg.com/publications/2024/wheres-value-in-ai/

 70% of the challenges come from people 
and processes.

 Prioritizing AI amidst other business 
goals is a significant hurdle.

 Resistance to AI due to job fears and 
insuƯicient AI literacy creates roadblocks.

 IT cost constraints and diƯiculty 
accessing high-quality data limiting growth

 Expecting AI be the “panacea”
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AI Agents and the Age of the AI Team Member

https://www.akira.ai/insights/agentic-ai-driving-the-enterprise-workflow-a-paradigm-shift/

• Autonomy enables systems to 
initiate actions based on set 
objectives.

• Adaptability, allowing for strategy 
adjustments in dynamic 
environments.

• Intelligence, going beyond mere 
data processing to make decisions 
aligned with business goals.
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Overcoming Challenges


